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National Registration System - Why?

From March 12, 2014 there are significant changes to the way that organisations are required to manage the collection and use of data,
in order to comply with the Privacy Amendment (Enhancing Privacy Protection) Act 2012 in particular, as well as other related legislation
in the Privacy Act 1988 and the Spam Act 2003.

For example:

* The privacy commissioner now has more power to investigate

* The commissioner can issue larger fines if he believes the act has been breached O ( e

* Tighter regulations regarding unsubscribing and express consent \)

* Tighter regulations around data storage and use of data

M

?
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http://www.youtube.com/watch?v=KGghlPmebCY

Recent examples....

theage.com.au

Australians more concerned about privacy than

Digital Life  Digital Life News
ever before ——
9 A& Weekend ride? @
Oclober 9. 2013 - 6:45PM 16 reading now Be the first to comment Read later g
Sarah Whyte and Ben Grubb Nightclub fined $15k for sending SMS spam to patrons
LUCY BATTERSBY
W Tweet 15 FiRecommend 4 | Q* Share 1 Pinit @ submit
Email arficle Print

No way out: Marketing texts from Brown Alley
did not include an unsubscribe option. Photo
Phil Carrick

A Melbourne nightclub has been fined $15,500 for more than 50,000
breaches of the Spam Act after it sent marketing text messages with no
opt-out information.

The Brown Alley nightclub, part of the Colonial Hotel on the corner of
King and Lonsdale streets in Mebourne's CBD, sent the messages as
part of its marketing for upcoming shows.

However, several messages did not include contact details or information
on how to unsubscribe from the mailing list, the communications
regulator said. It was prompted to launch a formal investigation into
Brown Alley's marketing after patrons complained about the spam.

Australians are prepared to shun companies that abuse their trust. Photo: Virginia Star
Read more: http://www.smh.com.au/digital-life/digital-life- Read more: http://m.theage.com.au/digital-life/digital-life-
news/australians-more-concerned-about-privacy-than- news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-
ever-before-20131009-2v8d0.html#ixzz2hGX5Hetm 20131014-2vhro.html

@ © Australian Football League 2011. This document is confidential and intended solely for the use and information of the addre ssee


http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://www.smh.com.au/digital-life/digital-life-news/australians-more-concerned-about-privacy-than-ever-before-20131009-2v8d0.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html
http://m.theage.com.au/digital-life/digital-life-news/nightclub-fined-15k-for-sending-sms-spam-to-patrons-20131014-2vhro.html

National rollout thus far...

AFL NT

23 Leagues

204 Clubs
6,654 Players

WAFC

60 Leagues

697 Clubs
59,847 Players

SANFL

41 Leagues

476 Clubs
48,917 Players

/AFL

o

VICTORIA

TASMANIA

AFL QLD
16 Leagues
300 Clubs

26,986 Players

AFL NSW/ACT
27 Leagues
363 Clubs
28,153 Players

AFL VICTORIA
89 Leagues
1501 Clubs

162,690 Players

AFL TASMANIA
17 Leagues
204 Clubs
16,877 Players

a
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Current Player Registration Workflow — Automated process (In database with email)

Flayar Inputs emaeil, or
ussrmame & password.

Recall ussmame &

S = IEI
FIRST TIME

paesword automatically
CURRENT 1 via Bmai.
PLAYER Clvar et it . :
yar gets ‘invitation Meny Plager clicks on Transfer completed Fleyer clicke on Player Loge imto member
(AUTOMATIC) to Re-Register amai. Registration Form Link by the club. Club Registration recard via one of the
indicated above Faorm Lirk. methods shaove.

2 3 4 5
Mamber Record. Purchase any producte Pay for any producta Regiatration goes into f payment mads, Player Registration
Player can confirm {if appicakble) and purchesed via Pending =tatus unti payment kept in approved, the pleyer
andfor edit deteila. accept terma. Vize or Mastercand. the club or lkeagus 'Holding' sccount untl and chub is sant &

Bpprowes registration regiatration approved riatification emai.
by dub or league.
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Current Player Registration Workflow — Manual process

. REGISTERING
to the club for the
FIRST TIME

Racall ussmame &

paesword automatically
CURRENT via emai.
PLAYER - : . )
Flayar gele ‘imvitation Meraw Plager clicka on Transfer completed Player clicks on Playar Logs into mambar
(MANUAL) to Re-Register smai. Registration Form Link by the club. Club Registration recard via ona of the
indiceted above Faorm Lirk. methods sbove.

| =8

3 4 5 6
Member Record. Purchase any products Pay for any producta Regiatration goea into if payment mads, Player Registration
Player can confirm {if applcabls] and purchessd via Pending stetus unti payrment kept in approved, the pleyer
and'or adit deteila. accept terms. Viza or Mastercard. the club or leagus 'Helding' eccourt until and chub is eant &

Bpprowves regiatration registration approved riatification emal.
by club or lbagus.
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Current Player Registration Workflow — New Players

Player Inputs email, or
username & password.

<

20

Recall username &
password automatically

NEW ! et
PLAYER Player gets ‘invitation New Player clicks on Transfer completed Player clicks on Player Logs into member
to Re-Register’ email. Registration Form Link by the club. Club Registration record via one of the
indicated above Form Link. methods above.

Member Record. Purchase any products Pay for any products Registration goes into If payment made, Player Registration
Player can confirm (if applicable) and purchased via Pending status until payment kept in approved or denied,
and/or edit details. accept terms. Visa or Mastercard. the club or league ‘Holding” account until the player and club is
approves registration registration approved sent a notification email.
by club or league.

NOTE: If denied, payment
will be released back to player.
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Current Player Registration Workflow — Transferred Players

M REGISTERING

to the club for the
FIRST TIME Facall ussmame &
paeswiond automatically
TRANSFERRED e emal.
PLAYER Flayar gete ‘imvitation Merww Plaer clicka on Transfer completed Fleyer clicks on Playar Logs into mambar
to Re-Register amal. Registration Form Link by the dub. Club Registration record via one of tha
indicated above Foirmi Lirk. methods shave.

M| &

7
Membear Record. Purchase any products Pay for any producta Regiatration gosea into f payment made, Player Registration
Player can confimm {if appicabla) and purchessd via Pending stetus unti payment kapt in approved, the pleyer
andor edit deteils. accept terms. \ism or Mastarcand. the club or leagus 'Halding' sccount until and club is eant a
Bpprowes regiatration regiatration approved riatification smai.
by clubi or league.
wil b relcmesd b B player
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Club Registration Setup Workflow

CLUB

4

4

Clubs can customise their form Clubs can add products and
by adding extra fields and attach to the reg form. (ie 2014
terms & conditions. Subs, Shorts, Socks, etc)

Send an ‘invitation
to Re-Register’ to
club members from
previous season

Add alink to the Reg
Form on the club or
League website

Clubs can apply for a Merchant Clubs can choose to make online Begin Annual Registration process Registration and Payments will
Accountto accept Online Payments payments compulsory. via one of the above means. now begin to flow through to the
from their members new season.
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2016 AFL Live Pass — Club/League Rebate

* More than 35% of AFL Live Pass revenue aflcommunity.com.au/livepass
back to Community Leagues & Clubs

« Community Clubs receive $27.36 ot

or 30.4% of RRP back <~ <

« Community Leagues receive '

$6.57 or 7.3% of RRP back e B = R

E822) a ., 35% of purchase

« Available for purchase via Registration Pl price goes back

Form or alternatively on to local footy*
WWW- aﬂ CO m m u n |tV- CO m . aU/l |Ve paSS 1 *When you purchase through FoxSportsPulseExtra

* Roughly 20% of current 100k subscribers @ 'p']A‘éE we EoiEy ol
are participants so there’s potentially $600- i
$700k to distribute back to community
football nationally

o 1 1 Every Match LIVE Full Match Replays Coach Stats Multiple Devices
E aC h p aSS I S fo r 1 2 m O nt h S 1 I S p u rC h aS e d Watch every AFL match Relive every match See what the coaches More ways to watch! Use

live, including NAB quarter by quarter, on see; live interchanges, your AFL Live Pass to
at the eXaCt Sam e R R P aS Other Chan nelS Challenge, 2015 Toyota demand, on desktop or time in possession and watch up to 5 supported
) AFL Premiership Season through the AFL Live app player heat maps. mobile and table devices.
and Finals Series through on mobile and tablet.

Is totally umeterred with Telstra & can be the AFL Live app
accessed on any mobile device (|e your 3 Steps To Activate Your Voucher Code

Register or Log In Apply Voucher Code Login to AFL Live App

S m artphone) ] Either register for an AFL 2 Once logged in, enter the 3 If you already have the app,
Login, or log in with an ex- voucher code on the select Login under the menu
isting AFL Login or Telstra subscription page by clicking and use the same account
My Account username and the 'REDEEM' button at details that you used to apply
password afl.com.au/livepass the voucher code.

m REGISTER APPLY VOUCHER CODE
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Swisse AFL Community Club Improvement Program

Benefits of being involved in the program include-

Swisse AFL Community
Club Improvement Program

« Creating a best practice guide for your current
Committee and all future Committees

* Minimising the risks associated with running a howissed
sporting club

* Providing an atmosphere that will help attract new
participants, officials and members

* Providing an environment that will be attractive to
sponsors/partners and help your club broaden its
appeal within the wider community

Upon completing the online assessment clubs will receive-

The Swisse AFL Community Club Improvement Program has been specifically developed to assist clubs to examine their
current operations and identify areas for imp

Club Improvement Program you will be sent a detailed report that
action plans on improving your clubs operations and governance in to|

* Areport output with help/resources in areas

identified as needing improvement e S T G oo B R
* A Certificate of Achievement if Quality or Gold
Quality club standard is reached

. Quality or Gold Quality Club Logos for use on
websites, letter heads etc if Quality or Gold Quality
club standard is reached

« Theclubis listed as a Quality or Gold Quality Club
on the national club finder via www.playafl.com.au e

Email

if Quality or Gold Quality club standard is reached Aesocietioname  mm——— PEREE

What age groups

YOUR INFORMATION

Contact Name Club Workforce

Postal Code Club Status

Region

Can we accessed via Footyweb or alternatively via
www.afl.com.au/cip

QUEENSLAND _ VICTORIA
TASMANIA (

Ar . ot [ | TERAY
@ © Australian Football League 2011. This document is confidential and intended solely for the use and information of the addre ssee
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Free Club Websites

* All Clubs nationally are eligible for Free Websites
* All Websites are automatically rendered for Mobile devices
* All Websites include Free Hosting & Bandwidth

« Can have multiple Website Administrators and very easy to use/operate

PEE

(—‘ ’/{" ,\\ 2 & : 4 i~ v‘.: A ‘
& lllLkW‘

AGM Bang! Meetyour Coach Committee Trainin ing Schedule Fidures/Results Club Captain 2013 SponsorUs  Apparel Auskick 2013 Archive More

W /) "
e Wit y
n Facebook
EAG lEs ;ﬁ. B

Contact Fox Sports Pulse on 1300 139 970 or support@foxsportspulse.com to get access to your FREE Club Website!
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Communicator

* Unlimited emails
» SMS start from 12c each

» Warning popup on message type (Administration vs Marketing)

Primary Purpose/Implied Consent:

This communication should be contained to including only information that, if not communicated would affect
the administration of the game. For instance: if the game is postponed, cancelled or forfeited, or if there is a
change in time or location.

These are the ONLY types of communications that can be sent to the whole database.

Secondary Purpose/Express Consent:

This communication can contain information about the season (e.g. scores, statistics, weekly newsletters),
special offers, promotions and marketing.

These communications can ONLY go to those who have opted-in to receiving this information upon registration
and have not opted-out prior to the last 7 days.

» Automatically filters out non opt-ins if for Marketing purposes
+ Available on Mobile Devices

» Can be used at Team level login if Team Managers are given access to Footyweb
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Support

» User Manuals will be distributed later in the year with updates
 Short videos on key changes/topics are being produced and will all live on support.foxsportspulse.com

« Support website with various help topics is available at support.foxsportspulse.com
« Submit support tickets for any specific help/questions

» Support Help Desk available on 1300 139 970 for urgent support

@ Support

=]

=

Home = Searchforhelp  Submit a request  Check your existing requests English
Search for help @ SportingPulse
andupdatesfrom .. - T -
the SP Blog = —

SP Support Centre CATIONS &
Improve how you work,

The prDcess to edit yﬂur website has changed' save time and money!

ssi Oct 23 » Help by Product / SP Standard & Advanced Websi

1/ | LEARNMORE>

Yachtlng Australla Post Website Mlgratlon FAQ
to S = Sport User Guides / Yachting Au:
rove your online

mp
Yachllng Australia Website Users Starters Guide e pmagndupgrldde
= Sport User Guides / Yachting Auctralia . yourwebsite today!
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Tips & Strategies for 2016 Registrations

« Start collecting and adding all your participants email addresses and mobile numbers in Footyweb
* Open up Registrations earlier

* Tie Registrations to an early bird special by certain date (ie 315t Dec)

« Send out Member Renewal Email reminders

* Provide a contact at the Club who can be contacted if any questions etc

» Set-up Laptops at your Registration Day for late comers, will still get major benefits from doing it
this way

« Manage all your New Registrations in the “Pending” section of Footyweb efficiently
» 2016 Registrations open up on Nov 1 (every year)
« 2015 Transfers open up on Feb 1 (every year)

« 2015 Transfers close on June 30 (every year)
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